UNIVERSITY OF MUMBAI

RESULT OF THE REVALUATION CASES FOR EXAMINATION OF

FACULTY OF ARTS 1ST HALF' 2023

SR. MARKS AFTER
. EXAM SUBJECT SEATNO.| o0 TION

p |TY-BA-inMultimediaand o0 )\ \ANAGEMENT 1001121 23
Mass Communication Sem VI

o |LYB-A-inMultimediaand o\ e or) N VENT & MEDIA MARKETING | 1001121 32
Mass Communication Sem VI

3 |TY-B-A inMultimediaand |2 er ) (N VENT & MEDIA MARKETING | 1001124 30
Mass Communication Sem VI

g4 |TY-BA-inMultimediaand /e ) o) A NNING & BUYING 1001195 24
Mass Communication Sem VI

5 |T.Y-B-A inMultimediaand o\ err (N VENT & MEDIA MARKETING | 1001300 37
Mass Communication Sem VI

6 |LY-B-A inMultimediaand 5 ) en) 1001331 37
Mass Communication Sem VI

7 |TY-B-A in Multimediaand 1\ ) o) ANNING & BUYING 1001334 39
Mass Communication Sem VI

g |T-Y:B.A inMultimediaand 1o 0000 0 rNALISM 1001367 34
Mass Communication Sem VI

g |T.Y-B-A inMultimediaand o\ err N VENT & MEDIA MARKETING | 1001398 40
Mass Communication Sem VI

1o |T.Y- B-A-in Multimediaand o\ 2o N VENT & MEDIA MARKETING | 1001403 42
Mass Communication Sem VI

11 |T.Y- B-A-in Multimediaand g\ 2e o N MENT & MEDIA MARKETING | 1001516 36
Mass Communication Sem VI

1o |T.Y. B-A-in Multimediaand /e ) o) A NNING & BUYING 1001544 30
Mass Communication Sem VI

13 |T.Y- B-Ain Multimediaand |2 N VENT & MEDIA MARKETING | 1001603 30
Mass Communication Sem VI

14 |T.Y. B-A-inMultimediaand o0 )\ \ANAGEMENT 1001707 15
Mass Communication Sem VI

15 |T.Y- B-A-in Multimediaand |\ b eoriinG @ SALES PROMOTION 1001733 37
Mass Communication Sem VI

16 |T.Y- B-A-inMultimediaand g \2ern N MENT & MEDIA MARKETING | 1001956 33
Mass Communication Sem VI

17 |T.Y- B-A-in Multimediaand 2o r (N MENT & MEDIA MARKETING | 1002077 30
Mass Communication Sem VI

1g |T.Y- B-A-inMultimediaand |\ e @ sALES PROMOTION 1002110 39
Mass Communication Sem VI

19 |T.Y- B-Ain Multimediaand |\ oe o r N VENT & MEDIA MARKETING | 1002175 31
Mass Communication Sem VI

20 |T:Y-B-A-in Multimediaand =1\ e or | NVENT & MEDIA MARKETING | 1002326 32
Mass Communication Sem VI

21 Y- B-Ain Multimediaand 150 )\ Vi ANAGEMENT 1002482 25
Mass Communication Sem VI

2p Y- B.Ain Multimediaand 10\ e or | NMENT & MEDIA MARKETING | 1002491 30
Mass Communication Sem VI

23 Y- B-A.in Multimediaand 1\ ) o) ANNING & BUYING 1002574 33
Mass Communication Sem VI

24 [TY-B.A.in Multimediaand 1, b\ /e om0 & SALES PROMOTION 1002641 30
Mass Communication Sem VI

25 TY: B-A.in Multimediaand 1, 5\ e v 186 & SALES PROMOTION 1002645 a1
Mass Communication Sem VI

26 |I-Y- B-A-in Multimediaand 10\ e or | NMENT & MEDIA MARKETING | 1002645 38

Mass Communication Sem VI
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SR. MARKS AFTER
. EXAM SUBJECT SEATNO.| o0 TION

27 [TY: B-A.in Multimedia and 1\ e or ) (NVENT & MEDIA MARKETING | 1002686 36
Mass Communication Sem VI

2g |TY- B.Ain Multimediaand 10\ e or | NMENT & MEDIA MARKETING | 1002735 51
Mass Communication Sem VI

29 |T.Y:B-A.in Multimedia and 1\ 2o or ) NVENT & MEDIA MARKETING | 1002808 22
Mass Communication Sem VI

30 |1Y- B-A.in Multimediaand e\ reor ) NMENT & MEDIA MARKETING | 1002810 34
Mass Communication Sem VI

31 |TY- B-A.in Multimediaand b)) o) ANNING & BUYING 1002814 14
Mass Communication Sem VI

3 |TY- B-A.in Multimediaand 1, \op) ) o) ANNING & BUYING 1003092 33
Mass Communication Sem VI

33 |1-Y- B-A.in Multimediaand b)) o) ANNING & BUYING 1003096 31
Mass Communication Sem VI

34 |1-Y-B-A.in Multimediaand e oo ivG & SALES PROMOTION 1003136 15
Mass Communication Sem VI

35 |1-Y- B-A.in Multimediaand e orioivG & SALES PROMOTION 1003139 19
Mass Communication Sem VI

36 |1Y- B-A-in Multimediaand 1y, 0y \iepia 1003139 30
Mass Communication Sem VI

37 1Y B-A.in Multimediaand ) 0y repia 1003185 17
Mass Communication Sem VI

38 |1-Y- B-A.in Multimediaand o r) ) o) ANNING & BUYING 1003188 32
Mass Communication Sem VI

39 |T-Y- B-A.in Multimediaand 1o\ oo v NMENT & MEDIA MARKETING | 1003188 30
Mass Communication Sem VI

40 |TY-B-A-in Multimediaand 1\ e or (NVENT & MEDIA MARKETING | 1003190 30
Mass Communication Sem VI

41 |TY-B-Ain Multimediaand 0\ e o) (NMENT & MEDIA MARKETING | 1003191 34
Mass Communication Sem VI

ap |TY-B-A in Multimediaand 10\ e or \NMENT & MEDIA MARKETING | 1003202 38
Mass Communication Sem VI

g3 |TY-B-Ain Multimediaand 1, 5\ /e v 186 & SALES PROMOTION 1003205 31
Mass Communication Sem VI

44 |TY-B-A in Multimediaand 1, b\ /e ori6 186 & SALES PROMOTION 1003214 32
Mass Communication Sem VI

g5 |TY-B-Ain Multimedia and 1\ e or ) (NVENT & MEDIA MARKETING | 1003214 30
Mass Communication Sem VI

46 |IY-B-A-inMultimediaand 15 0 ep)n 1003214 18
Mass Communication Sem VI

g7 |TY- B-Ain Multimedia and 1\ e or ) (NVENT & MEDIA MARKETING | 1003217 30
Mass Communication Sem VI

4g |TY-B-A-in Multimediaand 1\ e or | NVENT & MEDIA MARKETING | 1003246 34
Mass Communication Sem VI

49 |TY-B-A.in Multimediaand 1\ ) o) ANNING & BUYING 1003250 21
Mass Communication Sem VI

50 |1-Y-B-A.in Multimediaand e\ reor ) NMENT & MEDIA MARKETING | 1003250 30
Mass Communication Sem VI

51 |1-Y-B-A.in Multimediaand ) e orioinG & SALES PROMOTION 1003254 34
Mass Communication Sem VI

5y |1-Y- B-A.in Multimediaand = e\ reor ) NMENT & MEDIA MARKETING | 1003278 30
Mass Communication Sem VI

53 |1-Y-B-A.in Multimediaand o p) ) o) ANNING & BUYING 1003279 30

Mass Communication Sem VI
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SR. MARKS AFTER
. EXAM SUBJECT SEATNO.| & TION

54 1Y B-A.in Multimediaand e orioivG & SALES PROMOTION 1003279 24
Mass Communication Sem VI

55 |1-Y-B-A.in Multimediaand = 1p\reor ) NMENT & MEDIA MARKETING | 1003279 33
Mass Communication Sem VI

56 |1-Y-B-A.in Multimediaand 1o\ oo or ) | NMENT & MEDIA MARKETING | 1003296 32
Mass Communication Sem VI

57 1Y B-A.in Multimediaand 1y, -0 \repia 1003296 30
Mass Communication Sem VI

5 |1-Y-B-A.in Multimediaand 1o\ reor ) NMENT & MEDIA MARKETING | 1003407 30
Mass Communication Sem VI

59 |1-Y-B-A.in Multimediaand e\ reor ) NMENT & MEDIA MARKETING | 1003414 36
Mass Communication Sem VI

60 |1-Y-B-A.inMultimediaand ) e orioinG & SALES PROMOTION 1003456 38
Mass Communication Sem VI

61 |1-Y-B-A. in Multimediaand = e\ reors NMENT & MEDIA MARKETING | 1003481 33
Mass Communication Sem VI

62 |1-Y-B-A.in Multimediaand 1y, 0y nrenia 1003500 32
Mass Communication Sem VI

63 |1-Y-B-A inMultimediaand e, o008 1oURNALISM 1003506 35
Mass Communication Sem VI

64 |1-Y-B-A. inMultimediaand o0\ o\ ANAGEMENT 1003535 36
Mass Communication Sem VI

65 |1-Y-B-A.inMultimediaand oo\ o 01 ANAGEMENT 1003638 23
Mass Communication Sem VI

66 | 1Y B-A. inMultimediaand o)) o) ANNING & BUYING 1003665 30
Mass Communication Sem VI

67 |1-Y- B-A.in Multimediaand e\ reors NMENT & MEDIA MARKETING | 1003665 30
Mass Communication Sem VI

68 |1-Y-B-A.inMultimediaand ) e orioinG & SALES PROMOTION 1003666 30
Mass Communication Sem VI

69 |1-Y-B-A.inMultimediaand 1 \or ) o) ANNING & BUYING 1003669 30
Mass Communication Sem VI

70 |T-Y- B-A.in Multimediaand e orioivG & SALES PROMOTION 1003669 30
Mass Communication Sem VI

71 |FY- B-A.in Multimediaand e\ reor ) NMENT & MEDIA MARKETING | 1003669 30
Mass Communication Sem VI

73 |TY- B-A.in Multimediaand o) ) o) ANNING & BUYING 1003683 23
Mass Communication Sem VI

73 |TY- B-A.in Multimediaand o r) )\ o) ANNING & BUYING 1003709 31
Mass Communication Sem VI

74 |T-Y- B-A.in Multimediaand o0\« o 1 ANAGEMENT 1003713 30
Mass Communication Sem VI

75 |1-Y- B-A.in Multimediaand 1,y e AVEL JOURNALISM 1003724 35
Mass Communication Sem VI

76 |1-Y- B-A.in Multimediaand o) /610N JoURNALISM 1003724 44
Mass Communication Sem VI

77 |F-Y- B-A.in Multimediaand g0\ o 01 ANAGEMENT 1003767 30
Mass Communication Sem VI

7g |T-Y- B-A.in Multimediaand e orioinG & SALES PROMOTION 1003767 43
Mass Communication Sem VI

79 |T-Y- B-A.in Multimediaand e\ reor s NMENT & MEDIA MARKETING | 1003772 36
Mass Communication Sem VI

go |1-Y-B-A.inMultimediaand e orioinG & SALES PROMOTION 1003811 36

Mass Communication Sem VI
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SR. MARKS AFTER
N EXAM SUBJECT SEATNO.| o UATION
g |1-Y-B-A.in Multimediaand o\ reors NMENT & MEDIA MARKETING | 1003811 30

Mass Communication Sem VI

gy |1-Y-B-A.in Multimediaand = e\ reors NMENT & MEDIA MARKETING | 1003821 30
Mass Communication Sem VI

g3 |1-Y-B-A.in Multimediaand 1, \op) ) o) ANNING & BUYING 1003856 17
Mass Communication Sem VI

gq |1-Y-B-A.inMultimediaand = 1p\reor ) NMENT & MEDIA MARKETING | 1003857 32
Mass Communication Sem VI

gs |T-Y-B-A inMultimediaand |, o0 ienyia 1003863 34
Mass Communication Sem VI

g6 |1-Y-B-A.in Multimediaand 1y, -0y \repia 1003874 30
Mass Communication Sem VI

g7 |TY- B-A-in Multimediaand o, 00 3yepyn 1003998 32
Mass Communication Sem VI

gg |1-Y-B-A.inMultimediaand o0\ o\t ANAGEMENT 1004407 43
Mass Communication Sem VI

Note :-
1) The marks declared are marks obtains after revaluation in individual subject only for the information of students.

2) Final revaluation result will be declared only after revaluation of all subjects applied for revaluation.

3) Printing and supply of individual marksheets will be be only after completion of revaluation of all the cases and
caring out the amendments in the results as per provisions of the ordiances in force. Ordinance 5048 is application
for corrections.

4) Date of supply of mark sheets will be declared later.

DATE : 18.10.2023
MUMBALI :- 400 098
for Director
Board of Examinations and Evaluation
A.U. 18.10.23
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